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• Traditional business curriculum learn different disciplines separately
• The integrated curriculum allows students to learn the 

interconnectedness of the business disciplines by bringing them 
knowledge and skills together so that students can grasp an holistic 
understanding of today’s business.
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10 Integrated Learning Modules



Engaging Learning Experience
• high student engagement as drivers to acquire 

theoretical knowledge + hard skills + soft skills
• learning in multiple settings: experiential/evidence-

based learning through co-curricular learning events 
and activities
 construct their own understanding and knowledge       

of the business basics  
 a more enjoyable learning experience in their 

first year of study



BUS B200F 
Co-curricular 

Learning 
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INDUCTION  DAYS INTERIM CAMP

BIZATHON SHOWCASE DAY



Continuous Assessments
Including:
• Participation and contributions in classes
• Online quizzes, worksheets
• Reflective learning journals
• Consultations and surgeries to complete 

group projects

Enriched learning involvement and experience 
to prepare students for the world of work and 
life, not examinations



Technological Tools and Support:
Online Learning Environment (OLE) and iBookCase



Technological Tools and Support: My Milestone 
Tracker App

Leaderboard



https://everything-pr.com/





https://www.seniorlivingforesight.net/

https://www.seniorlivingforesight.net/


Digital Transformation





Digital Transformation

• Reshaping teaching and learning 
• Reengineering tools and features
• Redesigning learning space
• Reinforcing learning analytics

The following areas have undergone digital/ 
technological transformation:

4R



Reshaping teaching and learning 
• Class recording systems for asynchronous learning
• Zoom for synchronous learning 





Reengineering tools and features
• In-house-developed online quizzes, polling and submission tools for continuous 

assessment



Redesigning learning space 
• Establishment of a web portal for 

group projects



Reinforcing 
learning 
analytics

• In-house-developed 
learning analytics 
program to track 
student progress in 
new learning 
routines and work 
practices







• Students’ response 
93% of the BUS B200F students (535/574) responded to the 
survey, and their opinions were broadly positive. 

• Alignment with learning goals 
Real-time F2F tutorial classes and the Bizathon were the 
most effective components in goal achievement. 

End of Course Evaluation (1)
At the end of the semester, a course evaluation was conducted 
online for BUS B200F students. 



Students’ 
views



End of Course Evaluation (2)
Student Engagement 

• Student engagement with learning content was greater in real-time F2F 
lessons than in video recordings. 

• Engagement with teachers was strong, as evidenced by high ratings in teacher 
enthusiasm, usefulness of group consultations, teachers’ understanding of 
students’ learning difficulties, and teachers’ devotion to making the subject 
interesting. 

• Furthermore, engagement with peers was constructive: students 
regularly worked in groups using social media tools (Zoom, 
supplemented with WeChat or Whatsapp) to achieve goals, an 
approach which they found useful for their studies.





Reflections: The “New Normal” Teaching and 
Learning

• Flexible and agile course management 
(LMS platform with data analytics and various types 
of media and instruction)

• Hybrid student engagement (in virtual and physical 
setting)

• Virtually global teaching ecosystem (remote 
multiple location teaching) 



Digital transformation: 
The case of an integrated 
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Thank you 
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